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Strategic Management: Text and Cases-Alan Eisner 2013-09-23 Strategic Management: Text and Cases,
Seventh Edition, written by the well respected authors Dess/Lumpkin/Eisner/McNamara provide solid
treatment of traditional topics in strategic management as well as thorough coverage of contemporary
topics such intellectual assets, entrepreneurship, innovation, knowledge management, internet strategies,
crowdsourcing, environmental sustainability. The accessible writing style and wealth of new and updated
illustrations, which clarify the most difficult topics, make this title an excellent resource for your students.
The new case selections emphasise variety, currency, and familiar company names. The cases are up-todate in terms of both financial data and strategic issues. This group of cases gives both instructors and
students unparalleled quality and variety. Based on consistent reviewer feedback, these selections
combine comprehensive and shorter length cases about well known companies.
Strategic Management-Gregory G. Dess 2005-01 Strategic Management: Text and Cases, 2nd Edition, by
Dess/Lumpkin/Eisner is both readable and rigorous - written for today’s student. A rocket-ship in its first
edition, the revision continues to provide solid treatment of traditional topics in strategic management, as
well as contemporary topics like entrepreneurship, knowledge management, and internet strategies. The
prestigious author team understands the importance of thorough, modern concepts illustrated by rich,
relevant and teachable cases. The new case selections emphasize variety, currency, and familiar company
names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases
gives both instructors and students unparalleled quality and variety. Based on consistent reviewer
feedback, these selections combine comprehensive and shorter length cases about well known companies.
Strategic Management: Creating Competitive Advantages-Theodore Peridis 2018-02-19 Dess Fifth
Canadian Edition reflects the state-of-the-art thinking in the field of strategic management and brings into
focus the Canadian business landscape and the uniqueness of Canada's economic, political, historical, and
social evolution.The Fifth Edition preserves the tradition of strategic management, while at the same time
bringing it to life for students by introducing the topics that concern practicing managers today: shared
value creation, globalization, disruptive technology, rapid innovation, ethics, corporate social
responsibility, governance, and entrepreneurship.
Strategic Management: Creating Competitive Advantages-Gregory Dess 2007-11 Strategic Management:
Creating Competitive Advantage, 4th Edition, by the prestigious authors Dess/Lumpkin/Eisner provide
solid treatment of traditional topics in strategic management as well as thorough coverage of
contemporary topics such as digital & internet strategies, innovation & corporate entrepreneurship,
knowledge management, and intellectual assets. This text’s accessible writing style and wealth of new and
updated illustrations, which clarify the most difficult topics, make this text the best resource for your
students.
Strategic Management: Text and Cases-G.T. (Tom) Lumpkin 2011-09-27 Strategic Management: Text and
Cases, sixth Edition, by the prestigious authors Dess/Lumpkin/Eisner and new co-author Gerry McNamara
provide solid treatment of traditional topics in strategic management as well as thorough coverage of
contemporary topics such intellectual assets, entrepreneurship, innovation, knowledge management,
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Internet strategies, crowdsourcing, environmental sustainability, businesses' use of blogs and social
networking sites and more. The text is rounded off by rich, relevant, and teachable cases. This text's
accessible writing style and wealth of new and updated illustrations, which clarify the most difficult topics,
make this text the best resource for your students. The new case selections emphasise variety, currency,
and familiar company names. The cases are up-to-date in terms of both financial data and strategic issues.
This group of cases gives both instructors and students unparalleled quality and variety. Based on
consistent reviewer feedback, these selections combine comprehensive and shorter length cases about
well known companies.
Strategic Management: Text and Cases-Gregory Dess 2009-09-23 Strategic Management: Text and Cases,
Fifth Edition, by the prestigious authors Dess/Lumpkin/Eisner provide solid treatment of traditional topics
in strategic management as well as thorough coverage of contemporary topics such as digital & internet
strategies, innovation & corporate entrepreneurship, knowledge management, and intellectual assets. The
text is rounded off by rich, relevant, and teachable cases. This text’s accessible writing style and wealth of
new and updated illustrations, which clarify the most difficult topics, make this text the best resource for
your students. The new case selections emphasize variety, currency, and familiar company names. The
cases are up-to-date in terms of both financial data and strategic issues. This group of cases gives both
instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these
selections combine comprehensive and shorter length cases about well known companies.
Strategic Management: Creating Competitive Advantages-Alan Eisner 2015-09-11
Strategic Management-Gregory G. Dess 2007 STRATEGIC MANAGEMENT: Creating Competitive
Advantages, 3/e, by Dess, Lumpkin, and Eisner, responds to the demands of today’s rapidly changing and
unpredictable global marketplace that students will face when they enter the business world. The
concepts-only text provides students with a timely, rigorous, and relevant book written in an engaging
manner to spur their interest and excitement. This book provides a solid treatment of traditional topics in
strategic management as well as contemporary topics such as entrepreneurship, knowledge management,
and e-commerce and internet strategies. Numerous applications from business practice plus sidebars
(approximately six per chapter) bring key concepts to life. Instructors can create their own case volumes
for use with Strategic Management 3rd Edition from a variety of source- pre-selected case packets,
customizing from a recommended set which have been carefully mapped to the chapter concepts, or from
the entire Primis database which features cases from Harvard, Darden, INSEAD, Ivey, and other reputable
sources.
Strategic Management: Creating Competitive Advantages-Gerry McNamara 2011-09-21 Strategic
Management: Creating Competitive Advantages (Concepts only), sixth Edition, by the prestigious authors
Dess/Lumpkin/Eisner and new co-author Gerry McNamara provide solid treatment of traditional topics in
strategic management as well as thorough coverage of contemporary topics such intellectual assets,
entrepreneurship, innovation, knowledge management, Internet strategies, crowdsourcing, environmental
sustainability, businesses' use of blogs and social networking sites and more. This text's accessible writing
style and wealth of new and updated illustrations, which clarify the most difficult topics, make this text the
best resource for your students.
Strategic Management-Dess 2014-03-01 Strategic Management: Creating Competitive Advantage,
Seventh Edition, written by the well respected authors Dess/Lumpkin/Eisner/McNamara provide solid
treatment of traditional topics in strategic management as well as thorough coverage of contemporary
topics such intellectual assets, entrepreneurship, innovation, knowledge management, internet strategies,
crowdsourcing, environmental sustainability. The accessible writing style and wealth of new and updated
illustrations, which clarify the most difficult topics, make this title an excellent resource for your students.
Strategic Management: Text and Cases with Comp Case Guide for Instructors-Gregory Dess 2011-10-03
Strategic Management: Text and Cases, sixth Edition, by the prestigious authors Dess/Lumpkin/Eisner and
new co-author Gerry McNamara provide solid treatment of traditional topics in strategic management as
well as thorough coverage of contemporary topics such intellectual assets, entrepreneurship, innovation,
knowledge management, Internet strategies, crowdsourcing, environmental sustainability, businesses’ use
of blogs and social networking sites and more. The text is rounded off by rich, relevant, and teachable
cases. This text’s accessible writing style and wealth of new and updated illustrations, which clarify the
most difficult topics, make this text the best resource for your students. The new case selections
emphasize variety, currency, and familiar company names. The cases are up-to-date in terms of both
financial data and strategic issues. This group of cases gives both instructors and students unparalleled
quality and variety. Based on consistent reviewer feedback, these selections combine comprehensive and
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shorter length cases about well known companies.
Loose-Leaf Strategic Management: Creating Competitive Advantages-Gregory Dess 2011-09-26 Strategic
Management: Creating Competitive Advantages (Concepts only), sixth Edition, by the prestigious authors
Dess/Lumpkin/Eisner and new co-author Gerry McNamara provide solid treatment of traditional topics in
strategic management as well as thorough coverage of contemporary topics such intellectual assets,
entrepreneurship, innovation, knowledge management, Internet strategies, crowdsourcing, environmental
sustainability, businesses’ use of blogs and social networking sites and more. The text is rounded off by
rich, relevant, and teachable cases. This text’s accessible writing style and wealth of new and updated
illustrations, which clarify the most difficult topics, make this text the best resource for your students.
Strategic Management: Creating Competitive Advantages-Gregory Dess 2015-09-28
Loose Leaf Strategic Management: Text and Cases with Connect Access Card-G.T. (Tom) Lumpkin
2013-09-17 This full featured text is provided as an option to the price sensitive student. It is a full 4 color
text that's three whole punched and made available at a discount to students.
Strategic Management: Creating Competitive Advantages-G.T. (Tom) Lumpkin 2018-02-13 Strategic
Management: Text and Cases, Ninth edition, written by authors Dess, McNamara, Eisner, and Lee
continues its tradition of being readable, relevant, and rigorous. Its engaging writing style minimizes
jargon to maximize readability. It provides examples from management practice and societal themes
including environmental sustainability, ethics, globalization, entrepreneurship, and data analytics to make
the content relevant. It draws on the latest research by management scholars and insights from executives
to balance accessibility with rigor.
Inclusion Dividend-Mark Kaplan 2016-10-21 In today's increasingly diverse, global, interconnected
business world, diversity and inclusion (D&I) is no longer just "the right thing to do," it is a core
leadership competency and central to the success of business. Working effectively to combat unconscious
bias across differences such as gender, culture, generational, race, and sexual orientation not only leads
to a more productive, innovative corporate culture but also to a better engagement with customers and
clients. The Inclusion Dividend provides a framework to tap the bottom-line impact that results from an
inclusive culture. Most leaders have the intent to be inclusive, however translating that intent into a truly
inclusive outcome with employees, customers, and other stakeholders requires a focused change effort.
The authors explain that challenge and provide straightforward advice on how to achieve the kind of
meritocracy that will result in a tangible dividend and move companies ahead of their competition.
GEN CMB: Strategic Management CC & Connect AC-Gregory Dess 2011-06-01 Strategic Management:
Text and Cases, sixth Edition, by the prestigious authors Dess/Lumpkin/Eisner and new co-author Gerry
McNamara provide solid treatment of traditional topics in strategic management as well as thorough
coverage of contemporary topics such intellectual assets, entrepreneurship, innovation, knowledge
management, Internet strategies, crowdsourcing, environmental sustainability, businesses’ use of blogs
and social networking sites and more. The text is rounded off by rich, relevant, and teachable cases. This
text’s accessible writing style and wealth of new and updated illustrations, which clarify the most difficult
topics, make this text the best resource for your students. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial data and
strategic issues. This group of cases gives both instructors and students unparalleled quality and variety.
Based on consistent reviewer feedback, these selections combine comprehensive and shorter length cases
about well known companies.
Loose-Leaf Strategic Management: Text and Cases-Gregory Dess 2011-09-26 Binder Ready Loose-Leaf
Text – 0077439627 – This full featured text is provided as an option to the price sensitive student. It is a
full 4 color text that’s three whole punched and made available at a discount to students.
Loose-Leaf Strategic Management: Creating Competitive Advantages-Alan Eisner 2013-09-25 This full
featured text is provided as an option to the price sensitive student. It is a full 4 color text that’s three
whole punched and made available at a discount to students.
Strategic Management: Text and Cases-Gerry McNamara 2015-09-11
Loose Leaf for Strategic Management: Creating Competitive Advantages-Gregory G Dess, Dr. 2018-02-12
Strategic Management: Text and Cases, Ninth edition, written by authors Dess, McNamara, Eisner, and
Lee continues its tradition of being readable, relevant, and rigorous. Its engaging writing style minimizes
jargon to maximize readability. It provides examples from management practice and societal themes
including environmental sustainability, ethics, globalization, entrepreneurship, and data analytics to make
the content relevant. It draws on the latest research by management scholars and insights from executives
to balance accessibility with rigor.
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Strategic Management-Peter L. Wright 1998 Aiming to bridge the gap between theory and application,
this work focuses on strategic management.
Exploring Strategy Text Only 10e-Gerry Johnson 2014-01-10 This package includes a physical copy of
Exploring Strategy text only 10th edition as well as access to the eText and MyStrategyLab. With over one
million copies sold worldwide, Exploring Strategy has long been the essential introduction to strategy for
the managers of today and tomorrow. From entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions about organisations - how they grow, how they
innovate and how they change. With two new members added to the renowned author team, this tenth
edition of Exploring Strategy has been comprehensively updated to help you: - Understand clearly the key
concepts and tools of strategic management - Explore hot topics, including internationalisation, corporate
governance, innovation and entrepreneurship - Learn from case studies on world-famous organisations
such as Apple, H&M, Ryanair and Manchester United FC.
Mastering Strategic Management-Tim Hannagan 2001-11-28 Mastering Strategic Management provides a
clear and insightful exploration of the complex issues faced by managers today. Organisations face
constant change as a result of competitive pressures, political changes, social developments and
technological progress. Strategic management is a plan of action to enable an organisation to succeed in
this changing world through the dynamic management organisation and leadership of private and public
sector companies and institutions. This book describes and analyses all these issues and explains the
process of meeting the needs of an organisation's customers and other stakeholders.
Management-V.S.P. Rao 2009 The book abounds in meritorious features (such as tables, charts,
illustrations, skill building exercises, cases, games, incidents) which set it apart from other books on
management. The topics have been presented in a simple, concise and interesting manner. Every attempt
has been made to maintain easy readability and quick comprehension. Contemporary examples,
personality profiles, corporate experiences have been provided at relevant places to enrich the contents
further. The book is primarily meant for students pursuing advanced courses in management such as
MBA, PGDBA, M.Com, IAS, B.Com (Hons) and BBA.
Strategy as Practice-Gerry Johnson 2007-08-02 This is an analysis of what managers actually do in relation
to the development of strategy in organisations.
Strategy and Policy-Arthur A. Thompson 1978
Enhancing Quality in Higher Education for Better Student Outcomes-Lily W. Njanja 2018-10-30 This
collection of essays explores ways that universities in East Africa can better serve the common good. Each
essay here delves into different aspects of improving the quality of higher education. Readers are
introduced to insightful discussions of the role of quality assurance in creating educational systems that
are relevant to the global knowledge economy and to the task of advancing human flourishing.
Cases In Strategic Management-Mital 2007-09-01
Mergers & Acquisitions - Success Or Failure?-Svenja Grã1⁄4Sgen 2011-05 Project Report from the year
2010 in the subject Business economics - Business Management, Corporate Governance, grade: 1,0, (European Univerity Cyprus), course: Strategic Management and Business Policy, language: English,
abstract: Mergers & Acquisitions (M&A) are an increasingly important instrument for direct investment
and growth in companies all over the world. They are very complex procedures, prior researches show
that approximately 64% of all M&A's do not produce the expected benefits, more than 50% do not even
repay the investment (Boglarsky, 2005). Common reasons, assumed by experts, are lacking preparation,
management mistakes and insufficient compatibility. The explanation why M&A's are still so attractive are
the very high profit opportunities. (Wirtz, 2003) This research aims to investigate on the importance of
strategic management and corporate governance for the success of M&A's. It will provide deeper
understanding of the relationship between those very important aspects and the success of one of the
most critical investment strategies. To conduct the research, two very different Mergers of
DaimlerChrysler and Sony Ericsson were analysed and compared. The DaimlerChrysler merger on the one
hand is often regarded to as one of the best examples of failure. Taking the situation before the merger, it
could have been a very successful event. Mismanagement and lacking implementation of corporate
governance though, destroyed every possibility of a profitable future. Sony Ericsson on the other hand is a
very successful Joint Venture, even though there were some difficulties at the beginning. Thanks to a very
clear vision, culture and the determination to learn, Sony Ericsson is today one of the leading companies
in the mobile market. We are interested to see, how the theory of mergers and acquisitions can be applied
to companies of our day to day life and how important strategic management and corporate governance
really are for the success of a company.
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Business Policy and Strategy-WIlliam H. Tomlinson 2000-07-31 Now in its sixth edition, Business Policy
and Strategy: An Action Guide, Sixth Edition provides students with an analysis of how basic functions such as marketing, finance, production, operations, R & D, and human resources are coordinated to
develop business policy. The authors demonstrate the how-tos of formulating, implementing, and
evaluating corporate strategy. Students will understand strategic management - its decision-making
processes, interface with environmental change, formulation of strategic alternatives, executive decision
making, and built-in synergy. The importance of business policy and strategy has surged to the forefront
of the business world. Internationalization of business, deregulation, mergers, acquisitions, strategic
alliances, and international joint ventures - coupled with a new emphasis on shareholder value - contribute
to a feeling of uncertainty in the global marketplace. On top of this, the constantly changing e-commerce
environment makes strategic planning even more essential. Students need to know how to function in this
business environment. The authors provide a concise review of basic and alternative policies in strategy
formulation. They use a case study of business situations that give students a powerful tool and efficient
tool for mastering strategy development. The book blends practicality and realism - based on the authors'
years of experience in corporate industry and management development - with advances in theory. The
definitive supplementary text, Business Policy and Strategy: An Action Guide, Sixth Edition captures the
business curriculum in one action packed volume.
Strategy-David J. Ketchen 2008
Strategic Management: Concepts-Frank Rothaermel 2016-01-15
Entrepreneurial Challenges in the 21st Century-S M Riad Shams 2016-01-26 Entrepreneurial Challenges
in the 21st Century analyses the traditional and contemporary issues of entrepreneurial innovation
potentials for stakeholder value co-creation, and structures the entrepreneurial co-creation concept to
reinforce co-creation.
Why Business Matters to God-Jeff Van Duzer 2010-10-07 Jeff Van Duzer grew up thinking business was the
source of much damage and evil in the world, the work of greedy capitalists polluting the environment.
Thirty years later he was dean of a business school. In the course of that remarkable transformation, Van
Duzer found cause for both hope and concern. He discovered many business people achieving a great deal
of good for society as well as a lot of illegal and unethical behavior. Along the way he found some who
thought that merely being honest and kind was what made business Christian. Others said they'd never
ask pastors for business advice because they had no interest or experience in their work. After all, wasn't
"full-time Christian service" what the church was all about? This book explores the nature and meaning of
doing business and finds it calls for much more than most think. Van Duzer presents a profoundly
Christian approach that integrates biblical studies with the disciplines of business and economics. Looking
beyond the place of ethical principles and the character of the individual, Van Duzer displays a vision of
business that contributes to the very purposes of God.
The Corner Office-Adam Bryant 2011-04-12 The "Corner Office" columnist and head of a Pulitzer Prizewinning national reporting team draws on the insights of such leading CEOs as Microsoft's Steve Ballmer,
Yahoo's Carol Bartz and DreamWorks's Jeffrey Katzenberg to identify proven leadership principles as well
as the qualities that CEOs most value in their employees. 40,000 first printing.
Handbook of Research on Asian Entrepreneurship-Leo Paul Dana 2009 'In the well-written articles users
will discover how government policies affect the internationalization of small businesses in Asian
countries, how different countries compare in their successes and failures in entrepreneurship, and the
state of entrepreneurship in each country. . . This title will provide a lot of new information and intriguing
facts for those interested in entrepreneurship. . .' - Shannon Graff Hysell, American Reference Books
Annual
Strategic Marketing-Douglas West 2015-04 The third edition of Strategic Marketing examines the ways in
which companies create and sustain their competitive advantage. Utilizing a robust marketing strategy
framework, it covers each of the central questions in the popular "WWHD" model:Where are you
now?Where do you want to be?How will you get there?Did you get there?This framework provides
students with the tools and techniques to assess the role of marketing strategy in an organization, and to
evaluate its impact and contribution.This text is accompanied by an Online Resource Centre which
provides:For students:Chapter summariesInternet exercisesKey themes and further readingWeb linksFor
lecturers: Additional case studiesGuide to additional case studiesAnswers to case questionsCase analyses
and teaching notesPowerPoint slidesTest bankLinks to video clips on strategic issues
Understanding Michael Porter-Joan Magretta 2012 Examines and explains the revolutionary business
frameworks of Michael Porter, with examples to illustrate and update Porter's ideas for achieving and
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sustaining competitive success.
The Landscape of Family Business-Ritch L. Sorenson 2013-09-30 •The editors should be commended for
developing a Map of the Landscape of Family Business Outcomes. It gives future research direction to the
discipline considering both short-term profitability and long-term sustainability. It considers conventional
c
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